WEBSITE REDESIGN
Suzanne Collins’ Website
Abstract
A redesign of the website of Suzanne Collins, author of The Hunger Games Trilogy
and The Underland Chronicles.
www.suzannecollinsbooks.com

Shin, Yoo Jin

Suzanne Collins came to fame when her much loved The Hunger Games trilogy was adapted into the 18th
highest grossing film franchise of all time, having grossed over US$2.9 billion worldwide. Her books provide
readers with a great experience filled with thrill and excitement. Her website, on the other hand, provides a very
bad user experience.
The home page is very disorganized, trying to cram many things into a limited space: a welcome
message, her photo, reviews of The Hunger Games and other books she published, a navigation bar of selected
works and more.
The redesigned pages are as followed.

Figure 1.1 Home Page

Figure 1.2 Works Page

Figure 1.3 Work Detailed Page

Figure 1.4 About Me Page

Figure 1.5 Links

After all wireframes were created, it was important to see how one would navigate through the site as a
whole. The following diagram shows the navigation flow:

Figure 2. Navigation Flow
Before redesigning, I decided to assess the original interface according to the usability criteria provided
by Usability.gov and then assessed the redesigned interface with the same criteria. They are organized into the
following table:

Intuitive Design

Ease of Learning

Original Interface
Very unintuitive. Too much writing
clumped onto one page.
Navigational tools are hard to find,
and there are too many scattered
around.

Users have to dig around to get the
information they are looking for.
For example, to get any
information about a certain boo,
the user has to find the book on the
right-hand side bar that is not well
organized, or go to the home page

Redesigned Interface
Navigation tools have been placed
on the left hand side of the
interface, and is constant for all
pages. The names are also very
straightforward and every
information is organized into more
specific labels and categories. The
structure of the whole interface has
become simpler as well.
The new design requires almost no
learning, reduces the need for
guess work almost in full if not in
full. This is done by outlining and
creating better categories of the
information already on the page.

Efficiency of Use

Memorability

Error Frequency and Severity

Subjective Satisfaction

and scroll down until they reach the
book.
Not efficient as the information on
a given page often does not match
the title. For example, all the
reviews of her books are in the
“Home” page.

It is hard for a user to remember
how to navigate through this site as
there is too much unorganized
information and navigational tools.
Many errors for users in finding the
information they need. Errors are
stemming from the disorganization
and lack of hierarchy of the pages,
and within the pages themselves.
I believe no user would like to use
this system for the sheer lack of
aesthetic hierarchy,
Figure 3. Usability Criteria

The new organization cuts down
on the time spent searching for
where certain pieces of information
are. The drop-down menu on the
‘Works’ section further cuts down
the time spent on having to
navigate through other pages to
get to other pages.
The organization will help much
with memorability but a left menu
bar will always be present for users
to refer back to if memory fails.
Error frequency should be reduced
through the creation a hierarchy
and proper labeling.

The cleaner and more navigable
format will bring more subjective
satisfaction to users.

Website Mock-Up
A high fidelity mock-up was created to give a better sense of what the website would look like as an end product. I
chose to mock-up the work-specific page as it contained the most amount of information as well as the most kinds of
information, and therefore would serve as a good guide for the other pages. Below the mock up, I outlined some
reasons of why some elements were chosen.

Figure 4. High Fidelity Mock Up

Navigation Tools
I employed a unified left-hand menu that also has a drop down menu upon click on ‘Works’ so the user
does not have to scroll through the works page but is able to get to a specific work page directly.
Color Palette
The color palette was simplified into a white background with black lettering. This was to clear the screen
of other distractions, as this site works as a portfolio site for Suzanne Collins’ work. It was also important to keep a
clean, crisp color palette to be in unison with Suzanne Collin’s image as a young-adult novel, appealing to an
audience who easily get distracted.
Type
The type was also changed to a sans serif font, Futura, as Suzanne Collins is a young-adult author, and a
sans serif reads as a more modern font. The font is very readable for audiences of all ages, but also provides a
slight twist to the classic Helvetica or Avenir, by decreasing y-length and making the font ‘skinnier’, a chic look. It is
also important to note that the font is also adaptable to many devices and screen sizes, which was an important
consideration when choosing a font.

Layout
The change in layout is one of the most important changes that was implemented. The navigation bar was
brought down and made vertical and placed on the left hand side of the interface. The header, which specifies
what the website is for and now features a photo of Suzanne Collins herself has increased in size to give more
breathing space and place more importance, and gives a short description of her works. Both the header and
navigation bar are constant throughout every page, providing unity and a good navigation tool. It was also
important to keep the pages specific to each information, so the lowest level pages are the book specifics, which
contain a simple description of the book, links to stores, and reviews.
Through the re-organization of the content and categorization, the navigation through the website became
more natural, making it easier to browse for specific pieces of information.

Different screen sizes
There is no longer a standard screen size, or even screen ratio. Every computer, laptop, tablet and phone
come with their distinct screen sizes and it is important for an interface to be able to accommodate them all. The
annotation below shows anticipated changes.

Figure 5. Annotation of changes according to screen size
Header
The header serves two purposes: to guide the user on what site is currently being shown and to bring unity
between the many pages within the site. As it serves important guide for users and important marketing tool for
Collins, it was important that it had a presence on screens of all sizes.

Navigation bar
The navigation bar is important to keep on screen to act as a guiding tool. However, once the screen gets
smaller and it takes up more than a third of the screen, it works to hinder the content more than it helps the user. So
I decided that once it reaches that point, it minimizes itself to give more space for the content, while still maintaining
the ability to be brought back.
Main Body
This is the part that gives the information that users want. It is important that this part be easy on the eye,
easy to navigate and easy to read. The information is to continue its formatting in a linear fashion, most
important/thought out above, and the less important but related information below. This was done so that the users
could easily focus on specific information at a time but also have the freedom to scroll down for more.

Related Books
The reasons for the change here are in line with the changes in Main Body.
Back to works
This button was placed on the bottom right hand corner for the larger screen so it could be separate from
the body. As the screen gets smaller, the placement becomes less contrasting from the body, and would look more
organized if aligned center.

Wizard of Oz
After creating the wireframes, it was time to test out the redesigned website. I conducted a Wizard of Oz
test with two friends (whom I shall call Dorothy 1 and Dorothy 2), gave each a task and saw how they navigated
through the interface to achieve that task.

Figure 6. Dorothy 1 during Wizard of Oz Testing
Dorothy 1 was given the task to go find a detailed description of a particular book. The navigation was
quick, about 30 seconds in total. There was a small part that Dorothy 1 had a little bit of trouble with, which was
the fact that clicking the words “Works” on the side navigation bar did a different task than clicking on the triangle
right next to it. The triangle opened up a drop down menu that included subcategories while “Works” led to a
different page. Apart from this small confusion, Dorothy 1 had an easy time finding the information she needed.

Figure 7. Dorothy 2 during Wizard of Oz testing
Dorothy 2 was given a different task of finding a way to buy a book by this author. Dorothy 2 went to the
book specifics page as opposed to going to the links page, as she thought ‘Links’ referred to “Press Release”. She
was also not enthusiastic with the idea of having to go through the whole list and would prefer to know about the
options before being led to the full body of work. However, Dorothy described the process as “easily
manageable” and “pretty straightforward”.
From the two Wizard of Oz tests, it was clear that navigation, learnability and usability through the
redesign had improved significantly from the original page. However, small changes, such as dropping down a
menu for both the words “Works” and the triangle and including a ‘see all’ option and separating the items in the
‘Links’ page into separate categories of “Press”, “Shop” and “Publishing” to reduce the ambiguity of what ‘link’
could possibly mean.

